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Enhanced
prepaid
Offeringimulti-services with

goad value to those outside the
iraditional prepaid market

BY ALLISCM PERKINS

he Encompass Communications

offices in Longview, Texas, are

humming with activity. The
company’s mast recent product, the
"en-card” or enhanced card, which
provides conference calling, internet
access and long distance calling on
a prepaid basis, is being fine-tuned
to reach a variety of new users,
many of whom may not be familiar
with prepaid.

This s an opporturty (o be i he

forefromt of developing @ product for

this mevedy defined manket, ™ says Dowg

Wiliams, vice president of Encompass
Cormiminications,

Becaure the cand prociuct oifers
several LBES and requires 3 CoNmpLIter
& mmulti-pronged marketing and dsir:
Bation strabecqy i being deveioped
thet il cxpand the compamy® reach
Beyond B prepaid comimilinity

Muilti-use

The enmcard odesiced (o grad Core
SUITHETS IMLABDIE Deleconm wses (n one
cormerient card. \WWith this crossover
prochict there are marmy ways that iravel
e budkget-conscious corsumen and
L7l DLUnesies can access 1he weh

32 Intele-GardMeaws March fon:

and gl cannected. Wik the puehase
of the errcand foe & SUgpethed retail
price of $5.99, 3 CantumiBr e
180 minutes of intefned tme and S0
minutes of gomessic phone time

internet
The en-card allows intermet access and
el capabiliny from army computer,
and Afrer first use the card Bas 3 one-
e Exnianion. MenaorklP provides the
CaETier senates throuigh Spnns Dack-
bone. “Currently, thene ane mone than
600 cibies that have ocal aCoess 1o the
intermet throwgh this product, and 1he
list i groaing.” says Williams

Conference calling

With the en-card, Corsumers can make
conlerence call domestically o Inter-
nationally with up to 28 pecple. Con-
lerenice Calls Carm D made Ifr:,-' dealing

A foll-inse pumber of Connecting via

# Online

Based omn results from severad searrh
engenes in December 2001, the com-
pary folmd a hegh interest for the
ereCand product, snce then, he wetr
e has BEEn revamsed [0 befler il
LTS ek, Wiharms L5 that Endom
it B rr1.!|r|-cr_-||r'-r5| !'ll_'.-_ll.':l'fl.' O W FEs
rf vl Banndrs and r|I|r_'|lLra.'_‘ ik
raajor search engines. Whike surfing.
CONSLETRETS Wil S22 an assorment of
infEmet advertising that wall dmee
chem Dack [0 the Encompass websie
whene they can test the sofheane for
free, The company also & conshdering
M AT AChAETISineg

& Corporate

Encompass is angeting he corpodate,
srmall Dusiness and reseller maroeis
with the encards conference cail
feature and is spending marketing
dollars on the internet and wia print

The en<ard is designed to give consumers Multiple
telecom uses in one convenient card.

the website, By accessing the website,
A Lser can [@ake nobes, mherfaoe with
M Outiook database, monitor the call in
progress and mute or put callers on hoild

Wlliams S.H':""i CMaE most COfROratc
CONSUMers e Lsing the senvices of
FASAOF |_‘:1¢'|],-'|_-:|'. pich a5 ATET and Wiarkd-
e gl s |F'|-|_|-|_:r_|| there alfer an expen
Shee serdCe, Accordimg 1o Walliarms, he
ST DILARNESY M kel oy Mas e
opporbunity to use conference caling
without the added costs

On the ressdential comsumer sicke,
CCII'IrE'FE'I'II.'ri'III.] shll Is comsicened 3 |L.|!':LJ"}'
-0 AN, 3% A resUil, 5 rarr%,.- Lsed
T s i r_rl'-l:lhltliﬂ'u'l? wihan a I‘.aml:,.'
wWants 10 et up a confersnce cal
Arowirsd e |'Il|;_:|-'."1']|"l}l"_.__ Sy Willams
AT r,:drq-r:r'u;_p a4 Ereduct 10 Consumears
st et famihar swalF {l‘:r'lfﬂ'r-r"r.'llh.j 3

To market

Tor errsne effectve celvery of the
erCart, EMCompass is pursding
nLEmerous chamnels

® Retail

The cormparty effectivedy walll IS exten
e ine ol establshed prepad cands
Ab C-H0re. Groten Sored and other
Cyfcal Charns, With e errcad,
Encoampass [s actniely pursuandg major
regaders such as Tanget and Walkhdar,
other chain stones, office supply stones
arnd booksiones.

achertising B0 reach th group, Wilkams
says the company AlLe K ELldnlin gy ]
Wy o Co-Drand the en-cand for

the corporate markel. “The en-card

is going o be a standard, more e
WHS or DVD,® says Willlaems, Ay
coempany’t brand or name can be
iEed on the encard logo, and the
producs will be nlercinamngeable.”

@ Distributors

T @rcar] 5 a I'l_'T_."I.-I'l:_]lI_'gI|:-|I' PreiucT
and therefone can Duikd rescus incormee
for cistribugors. Williarms Delieves the
prociuct allows prepaid distributors an
eniry irto the untapped corporate mar-
kef “in theony if the cand is properhy
positioned, distribtors can crack the
COpOrAlE Community amd mowe fior-
wward oo this arena,” says Williams

I the birmtirsg rig b 10 Eunch & muli-use
product o this market? Encompass
believes the anawer is yes. Company
representatives balieve that mainsirean
CoOMUIMmens realize that combining
SEMACES I A prepaid format s an eco-
nomical atternative, "Encompass has
clrversiied 115 Drocuct olfenmgs.” says
WAsAMTS. The L_]n.:-.-.-rh of thee pihone cand
|r|.r_1|_;5.|,r:,' i% SpAiTting ol be rese areas of
prepaid duch ad prepaed wandledt, dal
tone and mlermet, and e eracand
b st example of this rend.” FEE
wwaw.lnlelecard.com



